
Summary   
 
The Belgian automotive market has three strong components:  auto assembly, Belgium has the highest auto 
production per capita ratio in the world; customizing, a niche market that has been growing exponentially 
over the past five years; and garage equipment.  This report covers garage equipment used by: repair and 
maintenance garages, service stations, customizing shops, technical inspection centers, tire specialists, body 
shops, and machine shops.  Demand for garage equipment has dipped over the past year but this is likely to 
be temporary and should be followed up by new and increased demand for OBDII devices, geometry 
alignment hardware and software, and multi-brand vehicle diagnostic and calibration equipment.  U.S. 
garage equipment represents only 7% of the garage equipment market share.  However, American garage 
equipment is viewed as being of the highest quality.  Belgian buyers expect to pay higher prices U.S. 
garage equipment, but they also expect lifetime guarantees on the hardware. 
 
 
Market Overview  
 
Belgium, roughly the size of Maryland, has a population of 10.3 million people driving 6 million cars. This 
puts the car-to-inhabitant ratio close to that of the United States. The total annual market for auto repair and 
maintenance is worth USD 30.2 billion and employs 69,729 people.  Garage equipment is supplied almost 
entirely by imports, of which the United States has an estimated 7.5 percent market share. The end user 
market includes more than 9,240 repair shops, the largest fraction of which are independent garages 
(3,389). Others are franchisees, garages servicing particular brands only, tire specialty service stations and 
machine shops. 
 
Garage equipment in Belgium, and as examined in this report, fall into the following loose categories: 
 
· Hand tools: wrenches (socket and combination), torque wrenches, pullers, taps  
· Lift equipment: hydraulic and pneumatic lifts and floor jacks  
· Body work equipment: welding tools, levers, ovens, spay cabins, sanding devices  
· Suspension equipment: wheel balancing equipment, rotor lathes, wheel alignment tools, chassis 
straightening jigs  
· Shop tools: creepers, portable lamps, toxic gas pumps, generators, spring compressors  
· Compressed air tools: air compressors, chisels, impact wrenches, presses  
· Measuring devices: brake meters, vacuum gauges, OBC diagnostics  
· Lubrication: grease pumps, oil change devices  
· Cleaning tools: brake cleaning devices, vacuum cleaners, hot tanks  
· Specialized tools: air-conditioning maintenance tools, decking and boring machines  
Belgium's garage equipment market is very sophisticated; the most recent equipment is used, including the 
latest technology. Product quality tends to be high-end with lifecycles on the longer side of the spectrum. 
Compressed air tools are readily used. The market for environmentally friendly equipment is growing. 
 
The landscape of the Belgian garage equipment market has changed significantly over the past 3 years due 
to a change in European Union legislation.  This European Union’s new “Block Exemption” designed to 
promote liberalization of the passenger car distribution and servicing market has upset the car maintenance 
and repair industry sub-sector.  Due to consolidation of automobile distribution in Belgium, many garages 
that were previously bound to a passenger car brand (official service centers) have been forced to become 
independent.  This slide from official service center to independent garages has had, to a degree, a negative 
effect on the demand of garage equipment as some shops closed in the process.  On the other hand, thanks 
to the liberalization of car distribution and maintenance, independent garages have seen demand for their 
services rise as they may now handle multiple brands.  They have been buying garage equipment to meet 
this new extended demand.  It is forecast that this slow down of demand for garage equipment is only 
temporary.  As the automotive maintenance and repair landscape settles there should be a renewed and 
increased demand for garage equipment. 
 
Garages rely on labor saving equipment because hourly wages for garage mechanics range from USD 18-
24 depending on their qualifications. There is a high regard for U.S. garage and repair products in Belgium 



and their reputation for quality. While most repair shops are interested in high end products price is still a 
concern. U.S. products are at a slight disadvantaged due to import tariffs of 1 to 12 percent. Also due to 
differences in contract laws and the rights of distributors in Belgium it is strongly suggested that local legal 
counsel be used in the drafting of any agreements, verbal agreements are also legally binding in Belgium. 
 
 
Market Trends   
 
Demand for repair equipment is mainly driven by the Belgian regulation requiring all automobiles, four 
years or older, to pass an annual technical inspection. Changes in the requirement for this impacts the 
market for replacement parts. All secondhand cars are required to pass this inspection before they can be 
resold. In the repair and service equipment market, the most promising items are air-conditioning 
maintenance equipment, electronic diagnostic devices, emission testing equipment, and testing equipment 
for technical inspection stations. There is also a growing market from the ages of 20 to 30 in customization, 
most of which is done by professional garages not the personal car owner. The car park in Belgium is 
predominately small cars with engine sizes under two liters, however recently there has been a growing 
market for SUVs, 4x4, and Mini-vans. 
 
Standard: 
Garage equipment sold in Belgium is almost exclusively metric. Gauges indicate grams, liters, Newton 
meters, and atmospheres. Fittings and connectors are also metric. Some retailers specialized may carry 
standard-sized tools for hobbyists and a handful of niche market garages. Horsepower ratings are nearly 
equivalent to that of the United States. Electric tools sold in Belgium must be 230 volts 50 Hertz. Electrical 
plugs and outlets in Belgium are the similar to those used in France but different from the ones used in The 
Netherlands, Italy, the UK, Germany as well as the United States. 
 
The CE (European Conformity) mark must be stamped or labeled onto certain automotive products. The 
CE mark indicates that a product complies with European Union health and safety legislation. The products 
must be accompanied by a declaration of conformity, detailing the directive(s) to which the product 
complies. The EU directives deal with large families of products. The following directives (with reference 
between brackets) are the most likely to affect garage equipment: Low Voltage (73/23/EEC), Simple 
Pressure Vessels (87/404/EEC), Electromagnetic Compatibility (89/336/EEC), Machine Safety 
(98/37/EEC), Personal Protection Equipment (89/686/EEC), Gas Appliances (90/396/EEC), 
Telecommunications Terminal Equipment (98/13/EEC), Lifts (95/16/EC), Refrigeration Appliances 
(96/57/EC), Pressure Equipment (97/23/EC), Radio and Telecommunications Terminal Equipment 
(99/5/EC).  For more information on CE markings and requirements to meet these markings contact Sylvia 
Mohr at the US Mission to the EU, e-mail: sylvia.mohr@mail.doc.gov, Tel: +32-2-508-2675 or visit 
www.buyusa.gov/europeanunion/. 
 
Motor vehicle preferences and trends 
Belgium is one of the most densely populated countries in the world. Roads are narrower and parking 
spaces are fewer and smaller than in the United States. At nearly 5.8 dollars a gallon for regular unleaded 
gasoline, prices in Belgium are roughly 4 times higher in the U.S. The fiscal burden is also very heavy for 
‘larger’ displacement engines - a car equipped with a 3-liter engine will cost over $2,000 to register and 
over $2,000 in annual taxes. As a result, Belgians tend to prefer smaller compact and subcompact cars with 
gas mileage averaging 29 mpg. 90% of the passenger cars in Belgium have a displacement under 2 liters.  
 
While small cars are the norm this trend seems to be changing, minivans, SUVs, and 4x4 are gaining in 
popularity. In 2003, the number of 4x4 models quintupled and 4x4 car brands tripled in the Belgian market 
due to increased demand.  Sales of other vehicle types compact, subcompact, station wagons and lower-end 
luxury sedans– declined and should continue to do so. Sports and leisure vehicles are clearly becoming a 
new trend in Belgium. The high fuel costs and heavy fiscal burden on larger displacement engines seem to 
be keeping even stronger growth in check 
 
Since diesel fuel (used in passenger cars) is 30% cheaper than gasoline in Belgium and diesel engines offer 
higher mileage, the new car market share for diesel-powered passenger cars has been increasing steadily 



over the past 10 years at a rate of approximately 2% per year.  The market share of diesel-powered vehicle 
should continue to increase. However, still 51% of the car park is gasoline-powered, with diesel cars 
representing 47.4% of the market. Less than 1% use Liquid Petroleum Gas (similar to CNG).  Currently, 
there is no market for electrical or hybrid cars. 
Belgian cars are also more likely to be equipped with manual transmission (91 percent). This is partly due 
to reliability problems of the early automatic transmissions and a driving culture preference for stick shift. 
Fleet vehicles are increasingly fitted with automatic transmissions. 
 
In order of decreasing market share, the most popular brands of car are: VW (12.5%), Opel, Ford, Renault, 
Peugeot, Citroen, Toyota (5.7%), Mercedes, BMW, and Nissan (3.5%). There are 6 brands and 452 models 
of new cars available in Belgium. For an extensive listing of brands and models of new cars available in 
Belgium, including basic specifications and pricing, please visit www.automagazine.be/am.acgi$FVNb1b 
 
Youth trends 
Very few high school students have cars; the legal driving age is 18. However, customization, is a very 
recent youth-driven trend, which will be the topic of an upcoming market research report. The main age 
groups concerned are the 20 to 25 year-old, followed by the 25 to 30 year-olds. Customization includes 
trick paint, fluorescent lighting, lowering springs, low aspect ratio tires, glass tinting, bodywork, spoilers 
and wings, and engine performance enhancements including chips and nitrous oxide installations. Although 
many modifications are illegal (but tolerated) garages will perform most of them. Consumers will rarely 
modify significantly their vehicles themselves. 
 
Technical inspection centers 
Each year, every vehicle over four years old must submit to a technical inspection. 75 garages licensed by 
the State perform these inspections. These garages only inspect the vehicles; they cannot fix or adjust them. 
Vehicle may pass, pass with warning or fail the inspection. Vehicle that pass with warning, must have the 
minor deficiency detected tended to by the next technical inspection. If the vehicle fails the inspection, it 
must immediately leave the road and be repaired or be removed from the car park as stated above. For 
details on the technical inspection, please visit www.goca.be, the website of the Belgian Automotive 
Technical Inspection Association. 
 
The technical inspection centers typically examine brakes, light adjustment, corrosion, suspension, 
emissions, etc. Law sets tests to be performed and criteria to be met. Periodically, new tests appear, such as 
checking diesel emissions - in compliance with European legislation. Criteria to be met may become more 
stringent requiring more sensitive testing devices. In order to meet these changes, these 75 inspection 
centers/garages must upgrade or replace their testing equipment. Since the 75 inspection centers may not 
repair the vehicle, out of convenience most consumers will have their car prepared for the technical 
inspection by garages. The latter must follow the tune and upgrade or replace their testing equipment and 
tools to meet the new standards. 
 
Garage trends 
The garage equipment market is mature, stable and cost-quality driven a replacement. Garages view 
American equipment as having an excellent reputation. They are however sensitive to cost concerns and 
will purchase high-end equipment only if the quality warrants it.  
Labor costs are high in Belgium. Garages will look for equipment that either replaces labor to a certain 
extent or that requires fewer people to operate. Most recently, garages are moving away from large all-in-
one devices and are looking for portable, problem-specific diagnostic equipment and tools. 
There is no specific breakdown numbers available for garage equipment. The Federation of Automotive 
Equipment estimates that in 2004 the market for larger hardware (lifts, balancing equipment, chassis 
straightening jigs, gas analyzers, painting cabins, geometry adjusting equipment, etc.) was worth USD 26 
billion. 
 
More comfort - looking for lots of standard equipment  
The market for air-conditioning maintenance and repair equipment is growing significantly. Five years ago, 
fewer than 10 percent of the cars in Northern Europe had air-conditioning standard. Today, that number has 
jumped to 60 percent, and is still growing. Best prospects for auto equipment include anti-theft devices, 



fast-rotating replacement parts, and gadgets for in-car entertainment, customizing and sport accessories, car 
maintenance chemicals, hands-free telephone kits, and GPS devices. Europeans bought nearly 1.7 million 
navigation systems since 2001.   The repair and service equipment market, the most promising items are 
air-conditioning maintenance equipment, electronic diagnostic devices, emission testing equipment, and 
testing equipment for technical inspection stations. 
 
 
Competition   
 
Following data are in millions of dollars: 

2001  2002  2004 (est.) 
Import Market  45  50 47  
Local Product  0  0 2 
Exports   2.4  2.5 2.6 
Total Market  426  47.5 46.4 
 
(Imports, U.S.  2.4  2.5 2.6)  
 
Domestic Production 
There are only three small local Belgian manufacturers of automotive tools/repair equipment, two of which 
manufacture lifting equipment and the other manufactures tire-mounting equipment. Their combined output 
does not significantly affect statistics.  They cater almost exclusively for the local market. 
 
Third Country Imports 
Major import competition comes from Germany (Deutsche Tecalamit, Maha, Nussbaum, Rothenberger, 
Sauer-Werkzeug); the United Kingdom (Crypton Motor Testers, Sykes-Pickavant); and France (Facom). 
European manufacturers have a distinct price advantage over U.S. manufacturers due to the import duty 
imposed on imports from outside the EU. Meeting the European buyer’s preference for higher quality 
professional equipment can offset the price disadvantage. In 2003, the Import market share for garage 
equipment was: Italy: 27 percent; Germany: 23 percent; France: 20 percent; United Kingdom: 12 percent; 
USA: 7 percent; Other Countries: 11 percent. 
 
U.S. Market Position and Share 
U.S. suppliers are represented in this market through importers and subsidiaries. Quality American garage 
and test equipment has always been highly respected. However, U.S. products suffer a price disadvantage 
because of import tariffs ranging from 1 to 12 percent. The annual market for car maintenance and repair 
equipment is roughly a USD 70-million import market. American firms represented in Belgium are: Snap-
On, Bear, OTC, Sun, Sunnen, Fluke, Tomco and Hunter. 
 
 
End Users   
 
Car park aging and renewal 
Garage equipment sold in Belgium must be designed to service a very specific car park.   There are 6 
million motor vehicles registered in Belgium for over 10 million people. This puts Belgium at a vehicle per 
capita ratio close to that of the United States. The average age of the Belgian car is 7.9 years. Belgians tend 
to resell their car sooner than Americans do; the average Belgian will keep his car 5.2 years in contrast to 
the 7.4 in the Unites States. The vehicle renewal rate is fairly high in Belgium; in 2003, 558,000 new cars 
joined the Belgian car park. 666,000 secondhand cars were resold. On average, each year 454,000 vehicles 
fail to pass technical and must leave the Belgian car park. 189,000 of these cars are stripped for parts and 
recycled and crushed, the rest are resold abroad. 
 
Potential End Users - Estimated Number: 
· Car and utility vehicle dealers 2,464 
· Franchised car dealers with service station 1,377 
· Garages, service stations and used car dealers 6,201 



· Fitting stations 800  
· Tire specialists 519  
· Car washes 437  
· Towing 352  
· Wrecking yard and recycling 300  
· Independent bodyshops 1,902  
· Importers, distributors, retailers of spare parts, tools, workshop equipment, 1,206 
· Specialized shops (brakes, shocks, mufflers) 300  
Engine re-builders 64  
· Technical inspection centers 76  
· Supermarket and service outlets 50  
Total 16,048 
This represents a workforce of 86,764 people generating 30.5 billion dollars in turnover.  
 
 
Market Access  
 
Since 2003 all new gasoline powered cars and all new diesel equipped cars are required to have on-board 
diagnostic (OBD) standard. This development has already had a considerable negative impact on the 
market for obsolescent classic testing equipment in favor of state-of-the-art OBDII interfacing devices. As 
mention above, high labor costs have fueled the demand for sophisticated testing, tuning, and repair 
equipment. Such equipment often requires the manufacturer’s vehicle specifications to be input into the 
device. End-users will shy away from equipment that does not come preloaded with the specs of vehicles 
common to the Belgian market.  See above for details on the Belgian car park. 
 
Emissions 
The following parameters for diesel fume opacity meters are now being measured:  
- The Lambda coefficient (optimal air/fuel ratio) 
- CO, CO2, O2, HC and NOx emissions 
Since emissions reductions are imposed and cars are inspected annually, dealers and repair shops buy 600-
700 opacity meters annually. The market leader is OTC (Ohio).  
 
Collision repair equipment 
The demand for collision repair equipment has weakened. This is due to the increased role of insurance 
companies attempting to reduce fraud. In the past, auto body shops to carry out the repair estimated damage 
costs. This led to frequent abuse. Insurance companies have set up expert systems and appointed licensed 
agents to gauge damage costs. 
 
Air conditioning gas recovery systems 
The market is for fully automated gas recovery systems, recycling and refilling with R134. The market 
potential is approximately 300 units per year. RobinAir has gained 60 percent of this market.  
 
Car Lifts 
The annual market is for 2,000 units. Market leaders are Nussbaum Hoffmann, Maha, Zippo (Germany), 
and Cohni (Netherlands). 
Generic Repair Equipment 
There is a market for wheel balancers, tire replacement and alignment equipment. Currently, there is an 
increased demand for more precise equipment due to the more delicate construction of modern vehicle 
suspension. 
 
Distortion measuring equipment 
A new regulation requires all cars that have undergone major body repair to pass a technical inspection. 
This has created a demand for distortion measuring equipment for both body-work repair shops and 
technical inspection stations. Laser distortion measuring devices, preloaded with the specs of vehicles 
common to the Belgian market, are in demand. Celette is the current market leader. 
 



Brake testing equipment for trucks 
A new EU Directive requires that all trucks must now have their brakes tested when loaded to capacity. 
This has created a demand for new testing equipment that can withstand heavier stress. Market leaders are 
Clayton, Maha (Germany), Van Leeuwen (The Netherlands) 
 
Environmental concerns 
Since 1991, there has been an increasing demand for environmentally friendly garage equipment. Belgian 
legislation regarding the disposal of automotive chemicals and consumables is becoming increasingly 
restrictive. Currently, there are 15 substances whose disposal is controlled. The most important ones are 
solvents, paints, lacquers, distillates, varnishes, brake fluids, motor oils, coolant fluids, battery acid, brake 
pads, and refrigerants. Also included in this list are consumables that have been contaminated by being in 
contact with the substances, such as packaging, oil and fuel filters.  
 
The cost of disposing of automotive waste is becoming increasingly expensive. Until 1998 waste disposal 
companies paid garages to come and remove waste products. Since 1999, garages have to pay to have 
waste disposal companies remove their waste. Environmentally friendly garage equipment, such as solvent-
free water-based cleaning equipment would have an edge in the garage equipment market.  
 
Test and Diagnostic Equipment 
Unlike United States anti-trust laws which require full disclosure of all pertinent information to buyers, the 
EU Directive on Block Exemptions does not force car manufacturers to release specifications needed to 
read and interpret data from diagnostic equipment for cars. Car manufacturers - especially European 
carmakers – tend to restrict the supply of their diagnostic equipment to their franchise network. As a result, 
independent garage owners have to find other sources for the requisite software. An EU ruling interpreting 
the extent of the Directive is still pending. Belgian consumer associations are currently lobbying to have 
these restrictions prohibited. As stated above, to be competitive American companies should ensure that the 
diagnostic equipment they intend for the Belgian market comes preloaded with the specifications of the 
majority of the cars of the Belgian vehicle park. 
 
Import duties 
American companies should be aware that import duties, harmonized across the European Union, are 
varied and may be considerable. To be competitive, American firms should be careful in the pricing of their 
products.  For example: hand tools 9.0 percent, electronic measuring and tracing equipment 7.2 percent, 
lifting equipment 2.0 percent, electronic engine control and tuning equipment 7.2 percent, body 
straightening equipment 4.4 percent and car wash equipment 4.4 percent.  See: 
http://europa.eu.int/comm/taxation_customs/customs/customs_duties/tariff_aspects/customs_tariff/index_e
n.htm 
 
 
Market Entry 
 
Distribution preferences 
Despite open borders, Europe’s markets are still fragmented according to local business practices, 
economic environments, and cultural factors. Therefore, it is essential to appoint a distributor qualified to 
sell in each individual country. In Belgium, cultural differences may even require selecting a different 
distributor for each region or at least ensuring that the selected distributor is capable of working within both 
Flanders (Dutch speakers and 65 percent of the market) and Wallonia (French speakers and 35 percent of 
the market). 
 
Belgian law defines the relationship between an exporter and distributor - including possible sub-
distributors. Upon termination of verbal or written distribution agreements, a Belgian distributor may have 
rights to compensation and damages covering goodwill, stock, marketing investments, termination of 
employment costs, etc. U.S. companies are strongly encouraged to seek competent, local legal counsel in 
drawing up either an agent or distributor's agreement. Verbal agreements are legally binding in Belgium. 
Belgian law will control the interpretation of a distribution agreement even if the contract specifies 
otherwise. Importers/distributors expect exporters to quote their export price CIF port of destination. 



Belgian test market and foothold on the continent: 
 
Belgium’s relatively open market is often used by global marketers as a test market for the rest of Europe. 
In addition, Belgium’s central location and excellent road network provide convenient access to the rest of 
the European markets. For warehousing or trucking, the entire Benelux region and adjacent portions of 
Germany and France can effectively be serviced from a single conveniently located logistics facility in 
Belgium.  
 
Shipping costs across the Atlantic should not be a deterrent to exporting. The cost for shipping a 20' 
container from the East Coast to a North European port, and the cost for trucking the same container over 
600 miles (for example between Milan and Brussels) are comparable. Both range between USD 1,500 - 
USD 2,000.  
 
The Belgian financial marketplace is private-sector driven; there are no government-sponsored institutions 
for financing imports. There are three main trading banks in Belgium: Fortis (previously the General Bank), 
Dexia and KBC (formerly the Kredietbank). Each one has a well-developed correspondent bank network in 
the U.S., as well as a local representative office in at least one major U.S. city. 
 
Extended terms of payment provide a competitive edge in Europe. European manufacturers customarily 
grant extended periods of time for payment, sometimes up to 120 days. Therefore, U.S. companies need to 
adjust their terms to be competitive. This factor is increasingly a deciding factor for selling in the Belgian 
market. In the automotive repair industry, payment terms between exporters and importers are based on 
standby letters of credit. Normally cash payment is required between the wholesalers and retailers.  
 
 
Key Contacts 
 
Febiac 
Belgian Federation for Motor Car, Motorcycle, Bicycle Industry. 
Woluwelaan 46 b6 
BE-1200, Brussels 
Belgium 
Tel: +32 .2.778.64.00 
Fax: +32 .2.762.81.71 
www.febiac.be 
 
Federauto 
Trade Association of the Belgian automotive industry 
Boulevard de la Woluwe 46 
BE-1200, Brussels 
Belgium 
Tel: +32.2.778.62.00 
Fax: +32.2.778.62.22 
www.federauto.be 
mail@federauto.be 
 
GOCA 
Techincal Inspection Association| 
Rue de la Technologie, 21/25  -  
BE-1082 Brussels 
Tél.: +32.2.469.09.00 
Fax : +32.2.469.05.70 
www.goca.be 
 
 



Upcoming Trade Shows/events  
 
Autotechnica 
Belgian garage equipment show  
Boulevard de la Woluwe bte 18,  
BE-1200 Brussels 
Tél. : +32.2.778.62.00  
Fax : +32 .2.778.62.22 
www.autotechnica.be 
info@autotechnica.be 
Professionals only, 325 ehxhibitors, April 2006, Brussels 
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